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Taj Lands End, Mumbai
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Hand Hygiene Awareness Session
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Conducted an engaging hand hygiene
session for children at the
Taj Lands End Creche.

Focus on building awareness through
interactive learning.

Simplified WHO-recommended hygiene
practices into child-friendly activities.

Encouraging young minds to adopt
clean habits for a healthy tomorrow.
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Children actively participated in
hand tracing and hygiene
messaging activities.

Personalized learning using
visual and tactile methods.

Encouraged expression through
drawings and messages like
“Action Saves Lives”.

Fun, engaging activities to build
awareness and lifelong habits.
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| ¢ " B BE A HAND HYGIENE
Children demonstrated immediate | . A , | i | B ¥ HERO! @
understanding and application. ~

£ 4
Strengthened the culture of

health, hygiene and safety. Together

Reinforced IHCL's commitment to we build a

community care and wellbeing. N — QR // o safer and
| W v healthier

Empowering young minds today for tomorrow.

a healthier and brighter tomorrow.

Small steps today,
a healthier world tomorrow.
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WITH KIDS IN THE CRECHE
An interactive and engaging hand hygiene
A Children learned the importance of
é@ clean hands through fun activities,
to a safe and caring environment.

| /
session was conducted for children at
demonstrations and participation.
Together, we empower our little ones
to adopt hand hygiene as a daily habit

\
HAND HYGIENE SESSION ®-
4
@ Taj Lands End Creche.
The session reinforced healthy habits,
@ hygiene awareness and our commitment
for a healthier tomorrow.
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Youth Organization for Joining. Action & Knowledge

Hand Hygiene Awareness Session
YOJAK NGO | Taj Lands End, Mumbai

G

Taj Lands End | COVERED
e Mumbai 50 CHILDREN
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¢ HAI HAND HYGIENE DAY 2026
L,:Eﬁ\ EJND Hand Hygiene Awareness Session Y@J A K

. . Youth Organization for Joining, Action & Knowled
MEMBAL YOJAK NGO | Taj Lands End, Mumbai TN e 2

SESSION OVERVIEW

An engaging and interactive hand hygiene
awareness session conducted for girl children
at YOJAK NGO.

Conducted at YOJAK NGO
for girl children.

Focused on the importance of
hand hygiene and healthy habits.

Interactive learning through
demonstrations, videos and discussions.

Participation from 50
enthusiastic girl children.

A step towards building healthier
communities together.
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LANDS END Hand Hygiene Awareness Session at YOJAK NGO
MUMBAI ® Youth Organization for Joining, Action & Knowledge
— Empowering 50 Girl Children with Healthy Hygiene Habits
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The session was designed to be interactive,
engaging and easy to understand.

Children enthusiastically participated in
activities and discussions.

Demonstrated correct
handwashing techniques step-by-step.

Encouraged active participation
through Q&A and discussions.

Used videos and visual aids
for better understanding.

Children practiced the steps
through guided activities.
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LANDS END Hand Hyglene Awareness Session at YOJAK NGO

MUMBAI Youth Organization for Joining, Action & Knowledge

Empowering 50 Glrl Chlldren with Healthy Hyglene Hablts

IMPACT & TAKEAWAYS

Improved awareness about the
importance of clean hands.

Reinforced daily hygiene habits and
the practice of regular handwashing.

Built understanding of disease
prevention and staying healthy.

Strengthened confidence and encouraged
responsible behavior among children.

Strengthened IHCL's commitment towards
community outreach and wellbeing.
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LANDS END Hand Hygiene Awarenesﬁs Session at YOJAK NGO

MUMBAI

Youth Organization for Joining, Action & Knowledge

Empowering 50 Girl Children with Healthy Hygiene Habits

yO JAK
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Clean hands today
for a healthier tomorrow.

Together, we create awareness.
Together, we build
healthier communities.

A small habit,
a big impact.

Thank you YOJAK NGO
for this meaningful partnership.
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TAT HAI HAND HYGIENE DAY 2026

LANDS END — Q&A WITH CHEFS ABOUT HAND HYGIENE ——

O Taj Lands End, Mumbai

An interactive Q&A session with our kitchen team to learn, ask and

HAND
HYGIENE

H AI FOR ALL

CLEAN HANDS, HEALTHY LIVES

understand the importance of clean hands in keeping food safe.

'
. ,

When should you wash your hands
in the kitchen?

01

What are the 6 key steps of
handwashing?

0

Why is hand hygiene important
even if hands look clean?

03

What can happen if we don’t wash
our hands properly?

How long should we wash
our hands for?

El WORLD'S STRONGEST HOTEL BRAND

-@- ANSWERS & KEY TAKEAWAYS

Wash hands at key times: before cooking,
after handling raw food, after using the
toilet, after touching face or any
contaminated surface.

Follow 6 key steps: Wet, Lather, Scrub,
Rinse, Dry, Turn off tap with towel.

Germs are invisible. Proper hand hygiene
prevents foodborne illness and keeps
everyone safe.

Germs can spread, causing food
contamination, illness, complaints and
eeputation damage.

Wash for at least 20 seconds - that’s the
right time to remove germs effectively.
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HAI HAND HYGIENE DAY 2026

@ | Clean Hands. Safe Food. Healthy Lives. \'/

Together, we take small steps towards a healthier and safer tomorrow.
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Welcomhotel by ITC Hotels, Bengaluru
Awareness ® Engagement e
Operational Reinforcement

WORLD HAND
HYGIENE DAY 2026

BY ITC HOTELS
RICHMOND ROAD, BENGALURU



WELCOMHOTEL ‘

BY ITC HOTELS
RICHMOND ROAD, BENGALURU
.

CLEAN HANDS
SAVE LIVES
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How to Handwash"

WASH HANDS WHEN VISIBLY SOILED! OTHERWISE, USE HANDRUB
[€] uration of the entire procedure: 40-60 <

Use soap
CLEAN HANDS, SAFE L'VES- or sanmzer
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o Keep your
sesplicerig hands clean

MAKE HAND HYGIENI
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S¥ A HABIT, EVERY DAY

E % World Health Patient Safety SAVE LIVE§
7 109 nization Cloan Your Hanc
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Awareness Educational posters and reminders were displayed
Posters Across across kitchens, cafeterias and wash areas to

0perational Areas reinforce hygiene practices.



Awareness Posters across Guest Areas

Educational posters and reminders were displayed across guest areas to educate on World Hand
Hygiene Day and to reinforce hygiene practices.
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TOGETHER, LET’S KEEP
EVERY MEAL SAFE & EVERY GUEST HAPPY
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Kitchen Team
Briefings &
Leadership
Engagement

Operational briefings and
chef led discussions
reinforced hygiene standards
and collective accountability.




Staff Cafeteria

Awareness & Team
Participation

The campaign encouraged cross
departmental participation and
created a culture of shared
responsibility.




Collective (
Safety

Associates came together to promote
awareness, encourage behavioural

reinforcement and support safer hospitality
practices.
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Interactive Spot the Hygiene Mistakes Activity

Associates across departments participated in an engaging activity focused on
identifying food safety and hygiene gaps.




UV Light Demon:s
Checks

UV demonstrations were conducted to create
awareness around hidden contamination on
frequently touched surfaces.




Clean
Hands.
Safe Food.
Healthier
Hospitality.
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